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INTRODUCTION

. This statement is submitted in support of a dual application, for both planning
permission' and express advertising consent?, by New World Payphones (“NWP”).
Recent changes in legislation have made it necessary to submit applications in
tandem?®.

. Located within the Hayes Town Centre, the proposal is for the installation of a new
telephone kiosk outside 44 Station Road featuring an integral advertisement
display. The proposal is effectively a resubmission of Hillingdon applications?
72762/APP/2016/3633 and 72762/ADV/2017/72, granted on 3 November 2016
and 4 October 2017, respectively.

. The consents were not implemented owing to the awaited completion of street
works in the area and, subsequently, the Covid Pandemic. Nevertheless, in the
absence of any substantive changes in the built environment, therefore, the
proposals are deemed acceptable in principle and otherwise accord with the
policies held in the development plan.

. NWP is an Electronic Communications Code Operator under the terms of the
Telecommunications Act 1984 and has statutory powers enabling it to operate
electronic communications apparatus within the highway for the purpose of its
electronic communications network. As the second largest Operator in the UK,
NWP operates an electronic communications network of circa 2000 telephone
kiosks across the United Kingdom.

. This application is part of a strategy to consolidate, rationalise and upgrade the
estate across the United Kingdom by reducing the overall number of kiosks and
installing new telecommunications infrastructure which better meets the needs of
society. The aim of decluttering the street scene and removing outdated and
redundant furniture is recognised as key to providing a more open and accessible
public realm, as desired by the Council’s policy framework.

. Accordingly, in addition to this Planning Statement, the submission comprises the
following documents and drawings:

T Section 62 of the Town and Country Planning Act 1990

2 Regulation 9 of the Town and Country Planning (Control of Advertisements) (England) Regulations 2007

3 The Town and Country Planning (Permitted Development, Advertisement and Compensation Amendments)
(England) Regulations 2019

4 Appendix 1: Hillingdon planning refs. 72762/APP/2016/3633 and 72762/ADV/2017/72



e Application Form: Planning and Advertisement Consent
e Site Location Plan

e Site Plan

e Proposed Kiosk Elevations

e Proposed Kiosk (Photomontage) View

e New World Payphones Kiosk Specifications Document
e Management Plan

e Community Infrastructure Levy Form

7. The requisite fee of £696 will be submitted via the Planning Portal for the attention
of the local planning authority. Notice will also be served on the relevant highway
authority.

TELEPHONE KIOSKS IN HILLINGDON

8. NWP’s electronic communications network in the London Borough consists of 19
kiosks. Records indicate 11 of these locations already feature the proposed new
kiosk, the result of consents issued by the Council® (and Inspectorate®) between
2016 and 2017.

9. However, four of these locations are scheduled for removal, and it is proposed to
upgrade a further 4 locations - part of the final phase of consolidating and
upgrading the estate. All other kiosks will be phased out, with the strategy
therefore resulting in a fifth of the estate being removed.

10. The existing red and black kiosks, which date back to the 1990’s, are tired-looking
structures and outmoded in terms of their telephony equipment. This kiosk type
has also experienced historic problems including anti-social behaviour and lack of
access for people with mobility impairments. These factors notwithstanding, the
kiosks are in use, with most calls made to mobile and 0800 numbers, including the
emergency services.

11.The new kiosks will be of an improved design, securing a tangible benefit to the
public realm, and will offer enhanced electronic communication services to the
public. The upgrade and removal process will be part funded by revenues from
advertising. Nevertheless, the apparatus will serve as a hub for future upgrades

® These include Hillingdon planning refs. 50241/ADV/2016/35, 48725/ADV/2016/36, and 48376/ADV/2016/37
6 See also Appeal Decisions APP/R5510/Z/16/3157043, APP/R5510/2/16/3157047 and APP/R5510/2/16/3157033
dated 1 November 2016



and enhancements of communication networks as technology and societal needs
advance.

Tree Planting

12.In addition to kiosk removals, and as part of its environmental commitments, NWP
has partnered with Trees for Cities, which is a global charitable organisation
working to create greener cities internationally.

13.As part of this commitment, NWP offers to plant a tree in a location to be agreed
with the Council for every kiosk proposed for upgrade. This could be secured by
agreement under either Section 278 of the Highways Act 1980 or Section 106 of
the Town and Country Planning Act 1990.

Council Communications

14.The advertisement display is intended not only for commercial use, but as a
platform for a range of messages, to include information for local residents and
visitors regarding local services, events and news.

15. Subject to agreement, therefore, the proposal includes an offer to the Council to
make use of the advertisement display. One ten second slot in each hour, at no
cost to the Council, can be made available.

THE PROPOSED KIOSK

16.The proposed replacement kiosks are for the purposes of NWP’s electronic
communications network. Each kiosk is manufactured from robust and high-quality
materials, complete with the following multi-functional communication interface:

e A new telephone system with the ability to accept credit/debit card,
contactless and/or cash payment;

e A 24-inch LCD display providing an interactive wayfinding capability;

e Equipment for the provision of Wi-Fi access points and/or equipment for
the provision of public small-cell access nodes;

e Location-based information (NFC, Bluetooth 4.0 LE); and

e On thereverse side, a 1635mm (H) x 924mm (W) LCD display for
advertising purposes, recessed behind toughened glass.

17.The intention was to create a distinctive and modern telephone kiosk which
retained the design influence and heritage of traditional UK phone boxes. The new
I



kiosk is purposefully open, allowing unfettered access for all users including the
accessibility impaired whilst also helping to eradicate anti-social behaviour.

18. The existing NWP Telephone Kiosk is box-shaped and enclosed, with a footprint

measuring 0.89 square metres (sgm). It is 2430mm high, 948mm wide and
948mm deep. In comparison, the proposed kiosk has a footprint measuring 0.83
sgm, is 2459mm high (a difference of just 29mm), is 1115mm wide (167mm wider
than the existing kiosk) and is 762mm deep (195mm less deep than the existing
Kiosk).

19.The reverse side of the kiosk would incorporate a 1635mm by 924mm integral

digital display advertising panel. Phone kiosks have long been synonymous with
advertising, used mainly to support the viability and maintenance of the network.
Nevertheless, the advertising element is an integral part of the design and pivotal to
the funding of the overall goal of rationalising the kiosk estate.

20.The advertisement display would present a range of static images on rotation, at a

21

frequency of once every 10 seconds. Advertisement images would not contain any
movement, animation, or flashing lights, with the interchange between each
advertisement a gradual and smooth fade.

. The display would be illuminated to levels recommended by the Institute of Lighting

Professionals (‘The Brightness of llluminated Advertisements Including Digital
Displays’ PLG05, 2023) which states that advertisements with an area of up to 10
sgm should be illuminated to a level no greater than 600 candela per square metre
(cd/sgm) at night and 5000 cm/sgm during the day. During periods of darkness,
the display’s illumination would be restricted to a maximum brightness of 280
cd/sgm; well within the limit prescribed by PLG05/23. During the day, when
ambient light levels are significantly greater, the display will be regulated by
sensors that monitor and adjust the luminance according to the prevailing
conditions. The maximum brightness of the display is 2500 cd/sgm; again, this is
well within the limit prescribed by PLG05/23.

22.NWP accept that planning conditions will be necessary to ensure the development

operates appropriately. Hence, the following conditions are advanced for
consideration by planning officers and consultees in their assessment:

a) The approved development shall operate in accordance with the
approved documents and drawings (specified by the local planning
authority).



b) Express advertising consent is granted for a period of 5 years in
accordance with the Regulations.

c) During periods of darkness, the luminance level of the advertisement
hereby approved shall not exceed 600 candela/sqgm as advised by the
Institute of Lighting Professionals’ publication PLG05 (2023): “The
Brightness of llluminated Advertisements” or any successor publication.

d) The advertisement panel should have a default mechanism to freeze an
advertisement in the event of any malfunction.

e) The advertisement panel shall display only static images, at a frequency of
once every ten seconds.

Endorsement of Replacement Kiosks

23.The proposed kiosk represents an improvement on the existing kiosk, both visually
and functionally. This has been referenced in several decisions across the UK
which also considered the replacement of the older dated kiosks. In Hillingdon,
one Inspector stated:

“the existing phone box, which would be replaced as part of the proposed
advertisement, is a tired looking feature. ..the new kiosk would introduce a
more appropriate, modern feature and in this respect, it would improve
visual amenity™.

24.Indeed, this is mirrored by a raft of similar decisions in the London Boroughs,
where Inspectors have commented favourably on the design and integration of the
kiosks with the street scene. In the Royal Borough of Kensington and Chelsea,
where 19 new kiosks were permitted, one Inspector considered that the project:

“would not add to street clutter but rather would replace tired looking
telephone kiosks with a modern one that would still retain a distinctly
traditional and recognisable telephone kiosk in a black finish that would be
compatible with the general street furniture in the area.”

25. Lastly, in Wakefield, the Council approved the rationalisation project in July 2019.
In granting consent®, the local planning authority stated that

“[t]he proposed kiosks will replace... telephone kiosks which have been in
situ for some considerable time. The proposed kiosk will lessen the overall

" Appeal Decision [Lead Case] Ref. APP/R5510/2/16/3157043
8 Wakefield Planning Reference 19/01082



visual impact simply by reducing the overall built form. The appearance
will be more contemporary than the existing units with side windows and
roof taking design cues from the original cast iron phone boxes which
together with a matt black colour scheme would provide a more subtle
appearance than those units currently in situ. Additionally, the two open
sides would provide improved user safety and surveillance.”

26.NWP has therefore had great success in renewing and upgrading its estate, to the
benefit of the public and the built environment. The merits of both the kiosk’s
design and utility are widely recognised across the United Kingdom, operating in
49 local authorities.

NATIONAL AND LOCAL POLICY CONTEXT
National Planning Policy Framework

27.Section 38(6) of the Planning and Compulsory Purchase Act 2004 states that
planning decisions must be made in accordance with the development plan unless
material considerations indicate otherwise.

28.This is reiterated in the National Planning Policy Framework (the Framework)®, a
material consideration in planning decisions in England, which states that the
purpose of the planning system is to contribute to the achievement of sustainable
development. More specific development-type guidance and advice (i.e. on
advertisements and design) is set out in the accompanying Planning Practice
Guidance (PPG); this is considered below.

29.Part 6 of the Framework emphasises the role of the planning system in
encouraging businesses to invest, innovate and adapt to changing market
conditions. Part 8 considers how to promote healthy and safe communities. Part
10 covers the essential role high quality communications infrastructure has on the
delivery of sustained economic growth and how the planning system should act to
support this type of development. Part 12 advises on how to achieve well-
designed places.

30.Paragraph 81 (Section 6) of the Framework states:

“Planning policies and decisions should help create the conditions in
which businesses can invest, expand and adapt. Significant weight should
be placed on the need to support economic growth and productivity,
taking into account both local business needs and wider opportunities for

9 National Planning Policy Framework, published September 2023



development. The approach taken should allow each area to build on its
strengths, counter any weaknesses and address the challenges of the
future”.

31.Paragraph 92 reminds us that “planning policies and decisions should aim to
achieve healthy, inclusive and safe places” that “are safe and accessible, so that
crime and disorder, and the fear of crime, do not undermine the quality of life or
community cohesion” (point b).

32.In creating and supporting high quality communications and systems, paragraph
114 of the Framework considers:

“Advanced, high quality and reliable communications infrastructure is
essential for economic growth and social well-being. Planning policies and
decisions should support the expansion of electronic communications
networks, including next generation mobile technology (such as 5G) and
full fibre broadband connections. Policies should set out how high quality
digital infrastructure, providing access to services from a range of
providers, is expected to be delivered and upgraded over time; and
should prioritise full fibre connections to existing and new developments”

33.1n doing so, paragraph 115 states that the use “of existing masts, buildings and
other structures for new electronic communications capability (including wireless)
should be encouraged”. Paragraph 116 expands on this, stating that local
planning authorities “should not impose a ban on new electronic communications
development in certain areas, impose blanket Article 4 directions over a wide area
or a wide range of electronic communications development, or insist on minimum
distances between new electronic communications development and existing
development”.

34.As paragraph 118 confirms, therefore, local planning authorities “must determine
applications on planning grounds only. They should not seek to prevent
competition between different operators [or] question the need for an electronic
communications system”.

35.1n terms of design, to include the presence of advertisements, paragraph 136 of
the Framework states:

“The quality and character of places can suffer when advertisements are
poorly sited and designed. A separate consent process within the

planning system controls the display of advertisements, which should be
operated in a way which is simple, efficient and effective. Advertisements



should be subject to control only in the interests of amenity and public
safety, taking account of cumulative impacts.”

36.Where conservation areas and listed buildings are concerned, paragraph 194 also
reminds decision makers [and applicants] that in “determining applications, local
planning authorities should require an applicant to describe the significance of any
heritage assets affected, including any contribution made by their setting. The level
of detail should be proportionate to the assets’ importance and no more than is
sufficient to understand the potential impact of the proposal on their significance”.

Advertisement Control

37.The display of advertisements is subject to a separate consent process within the
planning system'. This is set out in the Town and Country Planning (Control of
Advertisements) (England) Regulations 2007 (hereafter known as the Regulations).
Advertisements are controlled with reference to their effect on amenity and public
safety only. Specific guidance relating to advertising developments and on the
interpretation of the Regulations is contained within the PPG™.

38.The impact on visual amenity is assessed in light of the character of an area, which
includes the nature and type of surrounding land uses and the existing built form
within the particular locality where the proposed advertisement is to be displayed. It
is the impact upon local character and any feature of interest that the proposed
advertisement is appraised.

39.1n terms of public safety, the principal consideration is whether the advertisement
would prevent individuals passing the site from exercising the requisite care and
attention for themselves and others. It is accepted that advertising is intended to
be seen as it is a visible media, but it doesn’t automatically follow that roadside
advertisements are distracting. Advertising is often part of the fabric of city centres
and busy routes where drivers and pedestrians have a high expectation of seeing
commercial images and messaging.

The UK Digital Strategy

40.Published in March 2017, the Ministerial forward to the UK Digital Strategy states
that the Government is committed to seeing the enormous potential of the digital
sector, one of the UK’s most important sectors, fulfilled and therefore the provision

0 Pursuant to Section 220 of the Town and Country Planning Act
" Planning Practice Guidance — Advertisements (updated July 2019)



of a first-class digital infrastructure. The forward adds that this approach must go
hand-in-hand with ensuring the benefits are felt across the economy, throughout
society and in every corner of the country:

“Every individual and every business should have the skills and
confidence to seize the opportunities of digital technology and have easy
access to high-quality internet wherever they live, work, travel or learn.”

“The Digital Strategy will deliver the first-class digital infrastructure and
advanced skills base that businesses across the country need to be able
to take advantage of digital tools. And it will close the digital divide - to
ensure that everyone is able to access and use the digital services that
could help them manage their lives, progress at work, improve their health
and wellbeing, and connect to friends and family.”

London Plan

41.Policy 7.3 states that development should reduce the opportunities for criminal
behaviour and contribute to a sense of security without being overbearing or
intimidating. Design should:

e encourage a level of human activity that is appropriate to the location,
incorporating a mix of uses where appropriate, to maximize activity
throughout the day and night, creating a reduced risk of crime and a sense
of safety at all times;

e places, buildings and structures should incorporate appropriately designed
security features; and,

e schemes should be designed to minimise on-going management and future
maintenance costs of the particular safety and security measures proposed.

Local Planning Policy

42.The development plan for the Borough comprises the Hillingdon Local Plan: Part 1
- Strategic Policies (adopted November 2012) and the Hillingdon Local Plan: Part 2
Development Management Policies (adopted January 2020), the relevant policies
of which are set out as follows:

Policy E5 — Town and Local Centres
43.The Council will improve town and neighbourhood centres across Hillingdon with a

view to improving the services available to the populace. Local parades will be
protected, enhanced and managed to ensure they meet the needs of the local



community and enhance the quality of life for local residents, particularly those
without access to a car.

Strategic Objective SO2

44.This policy sets out the basis for ensuring the creation of neighbourhoods which
are of a high-quality sustainable design and serve the long term needs of all
residents. It is linked to Policy DMHB 11.

45.1t aims to create neighbourhoods that are of a high-quality sustainable design, that
have regard for their historic context and use sustainability principles which are
sensitive and responsive to the significance of the historic environment, are
distinctive, safe, functional and accessible and which reinforce the identity and
suburban qualities of the borough's streets and public places, introduce public art
to celebrate civic pride and serve the long-term needs of all residents.

Strategic Objective SO4 — Safety and Inclusivity

46.New development should contribute to a reduction in crime and disorder, be
resilient to terrorism, and deliver safe and secure buildings, spaces and inclusive

communities.
Strategic Objective SO6 — Equality of Access

47.Proposed development must promote social inclusion through equality of
opportunity and equality of access to social, educational, health, employment,
recreational, green space and cultural facilities for all in the borough, particularly
for residents living in areas of identified need.

Policy DMHB 11 — Design of New Development

48. All development, including extensions, alterations and new buildings will be
required to be designed to the highest standards. It should harmonise with the
local context, ensuring, amongst other things, that the scale and appearance of
development is appropriate in its setting. It should also incorporate features
ensuring that maximises its sustainability and adaptability for future innovations.

DMHB 13A — Advertisements and Shop Signage

49.In order to improve and maintain the quality of the public realm, advertisements,
signs and hoardings will be required to demonstrate that they complement the



scale, form, and overall visual amenity and character of the site and surrounding
area. This should take into consideration any historic assets and their setting.

50.Advertisements should ensure they do not have an adverse impact on public or
highway safety, lead to visual clutter, and should otherwise provide an appropriate
type and level of illumination, suitable to the site and its surroundings.

Policy DMHB 15: Planning for Safer Places

51.Development will be required to comprise good design and create inclusive
environments whilst improving safety and security by incorporating measures such
as maximising natural surveillance and providing entrances in visible, safe and
accessible locations.

Policy DMHB 21 — Telecommunications
52. Telecommunication development will only be permitted where:

a. itis sited and designed to minimise their visual impact;

b. it does not have a detrimental effect on the visual amenity, character or
appearance of the building or the local area;

c. it has been demonstrated that there is no possibility for use of alternative sites,
mast sharing and the use of existing buildings; and

d. thereis no adverse impact on areas of ecological interest, areas of landscape
importance, archaeological sites, Conservation Areas or buildings of
architectural or historic interest.

PLANNING ASSESSMENT

53.1n assessing the application, the traditional planning considerations apply*?, as well
as those set out in the Town and Country Planning (Control of Advertisements)
(England) 2007. The latter reiterates that advertisements are to be controlled only
with regard to their effect on amenity and public safety, and any other material
considerations.

54.Taken as a whole, therefore, the main planning considerations are whether the
proposed kiosk, by virtue of its design, siting and use, will preserve or enhance the
character and setting of the wider street scene and safeguard pedestrian
movement and safety.

12 Section 38(6) of the Planning and Compulsory Purchase Act 2004



Application Site and Surroundings

55.The proposed site comprises an area of pavement on the western side of Station
Road, within the Town Centre Boundary, as defined by the extant policy
framework™. The proposed site is positioned within the designated primary
shopping area immediately in front of the commercial frontages.

56.1t is a busy and active commercial thoroughfare and advertisements are a feature
of the locality with either retailers or bus shelters having internally illuminated facias
or displays. The wider area generally consists of a range of commercial and retail
premises.

57.The site is not within a conservation area as defined by the local policy framework,
nor are there any listed buildings in the vicinity which warrant special consideration.
The site is not within an area designated as prone to flooding™.

Character and Appearance

58. The proposal would see the installation of the proposed black kiosk sited as
indicated in the enclosed Site Plan. The longer side, featuring the advertisement
display, would be perpendicular to the road and face south. The parameters
sought approval are identical to that approved previously (see enclosures) and
based on the premise that it would replace an older kiosk further to the south, at
the intersection with Crown Close; this has since been removed.

59. Whilst the kiosk would have a marginally taller and wider appearance than the one
since removed, it would be slimmer than the incumbent, occupying a smaller
footprint and would remain in line with other existing street furniture, thus retaining
the desired footway width available to pedestrians and streamlining the
appearance of the street scene. The design of the roof and side panel, which
would provide some shelter from the elements, would allow access for those with
mobility impairment, and improve natural surveillance, as desired by the policy
framework.

60. Visually, its simple modern appearance, which integrates the design lineage of
traditional telephone boxes with a contemporary twist, ensures it is an appropriate

3 Appendix 2: Extract of Local Plan (Part 2)
4 Flood Map for Planning Services



and aesthetically pleasing addition to the street scene. Taken as a whole,
therefore, the reduction in scale, improved design and siting ensure it would, as a
minimum, preserve the character and appearance of the site and the immediate
locality as desired by national and local policy.

61.The proposal would be visually read as part of a key commercial frontage. Hence,
it would be in keeping with the street scape’s character and profile, and as a direct
replacement, it would not result in any greater sense of clutter and would comply
with the directive seeking to utilise existing telecommunication sites. This was the
conclusion when permitting BT’s structure opposite.

62.Thus, it would accord with policies in the development plan that seek to ensure
telecommunication development is sited so that it does not adversely affect the
character and appearance of the surrounding area and street scene.

The Advertisement

63. The advertisement would be integrated into the kiosk structure, on the reverse side
of the communication hub. It would display static advertisement images
sequentially, and on rotation. In terms of amenity, the PPG advocates siting
advertisements in commercial and industrial areas where their appearance is
generally commensurate to the function of said areas; this is the case here.

64.The display would be integrated into a well-designed contemporary and slimline
structure and complement the retail offer of the wider area, which is confined to
ground floor level. Moreover, sited below streetlamp level, there is unlikely to be an
appreciable change in the amenity status of the locality due to the advertisement’s
illumination. It would comply with the necessary standards and conditions
advanced (above) would ensure compliance. Hence, its effect on the wider locality
would be appreciably limited.

65. Consequently, the proposed advertisement would not detract from the amenity,
character, or appearance of an overtly commercial area.

66.In safety terms, it is unlikely that an advertisement would compromise the safety of
any passers-by. The kiosk/advert structure would replace an existing structure in
the footway in any case. Although it would show images on rotation,
advertisements would contain no moving images, video or flashing images.
Situated in a commercial area, therefore, it is unlikely that the proposal would result
in any material distraction.



67.In these circumstances, the proposed advertisement would not constitute a
potentially hazardous distraction to anyone exercising a reasonable standard of
care for their own and others’ safety.

SUMMARY AND CONCLUSION

68. Bearing the foregoing, it is considered that the proposal will bring about
improvements in the public realm by removing tired and worn kiosks, and replacing
them with modern communications systems, of a design and appearance which
better reflects contemporary build and social standards.

69. This would accord with the general thrust of local policies, which aim to secure
good design and benefits to the public realm. It would also accord with the
Regulations’ aim that the amenity and safety of those in the locality are
safeguarded for the foreseeable future.

70.The application reflects the applicant’s preferences. Should the Council wish to
discuss any aspect of the scheme, New World Payphones would welcome the
opportunity to address any concerns prior to determination.

NWP
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TILLINGDON

LONDON

TOWN AND COUNTRY PLANNING(GENERAL DEVELOPMENT PROCEDURE) (AMENDMENT)
ORDER 2016

Schedule 2 Part 24

Mr Matthew Coe Application Ref: 72762/APP/2016/3633
33 Golden Square

London

W1F 9JT

The Council of the London Borough of Hillingdon as the Local Planning Authority
within the meaning of the above Act and Orders made thereunder, hereby give notice
that:-

Prior approval is required for the siting and design of the development referred to
hereunder and details of the siting and design of the development referred to
hereunder are APPROVED:-

Description of development:
Relocation of payphone kiosk (Prior Notification)

Location of development: Pavement Fronting 44 Station Road, Station Road
Hayes,
Date of application: 03 November 2016
Drawing/plan Numbers: See attached schedule for details
Lures /Z@ ol
Signed: CQa

Head of Planning and Enforcement

Date: 13 April 2017

pdeccsoreq Page 1of 4



TOWN AND COUNTRY PLANNING(GENERAL DEVELOPMENT PROCEDURE) (AMENDMENT) ORDE

pdeccsoreq

Schedule 2 Part 24

Application Ref: 72762/APP/2016/3633

SCHEDULE OF CONDITIONS

- The development hereby permitted shall be begun before the expiration of three

years from the date of this permission.

REASON
To comply with Section 91 of the Town and Country Planning Act 1990.

- The development hereby permitted shall not be carried out except in complete

accordance with the details shown on the submitted plans, Block Plan (1:500) and
ST4467 Received 13-03-2017 and shall thereafter be retained/maintained for as
long as the development remains in existence.

REASON
To ensure the development complies with the provisions Hillingdon Local Plan: Part
Two Saved UDP Policies (November 2012) and the London Plan (2016).

INFORMATIVES

- The decision to GRANT planning permission has been taken having regard to all

relevant planning legislation, regulations, guidance, circulars and Council policies,
including The Human Rights Act (1998) (HRA 1998) which makes it unlawful for the
Council to act incompatibly with Convention rights, specifically Article 6 (right to a fair
hearing); Article 8 (right to respect for private and family life); Article 1 of the First
Protocol (protection of property) and Article 14 (prohibition of discrimination).

- The decision to GRANT planning permission has been taken having regard to the

policies and proposals in the Hillingdon Unitary Development Plan Saved Policies
(September 2007) as incorporated into the Hillingdon Local Plan (2012) set out
below, including Supplementary Planning Guidance, and to all relevant material
considerations, including The London Plan - The Spatial Development Strategy for
London consolidated with alterations since 2011 (2016) and national guidance.

- On this decision notice policies from the Councils Local Plan: Part 1 - Strategic

Policies appear first, then relevant saved policies (referred to as policies from the
Hillingdon Unitary Development Plan - Saved Policies September 2007), then
London Plan Policies (2016). On the 8th November 2012 Hillingdon's Full Council
agreed the adoption of the Councils Local Plan: Part 1 - Strategic Policies. Appendix
5 of this explains which saved policies from the old Unitary Development (which was
subject to a direction from Secretary of State in September 2007 agreeing that the
policies were 'saved’) still apply for development control decisions.

- Nuisance from demolition and construction works is subject to control under The

Control of Pollution Act 1974, the Clean Air Acts and other related legislation. In
particular, you should ensure that the following are complied with: -

A) Demoalition and construction works should only be carried out between the hours
of 08.00 hours and 18.00 hours Monday to Friday and between the hours of 08.00

Page 2 of 4



pdeccsoreq

Application Ref: 72762/APP/2016/3633

SCHEDULE OF CONDITIONS

hours and 13.00 hours on Saturday. No works shall be carried out on Sundays, Bank
and Public Holidays.

B) All noise generated during such works should be controlled in compliance with
British Standard Code of Practice BS 5228: 1984.

C) The elimination of the release of dust or odours that could create a public health
nuisance.

D) No bonfires that create dark smoke or nuisance to local residents.

You are advised to consult the Council's Environmental Protection Unit, 3S/02, Civic
Centre, High Street, Uxbridge, UB8 1UW (Tel.01895 277401) or to seek prior
approval under Section 61 of the Control of Pollution Act if you anticipate any
difficulty in carrying out construction other than within the normal working hours set
out in (A) above, and by means that would minimise disturbance to adjoining
premises.

END OF SCHEDULE

Address:

Residents Services
London Borough of Hillingdon
3 North Civic Centre, High Street, Uxbridge UB8 1UW
Tel: 01895 250230
www.hillingdon.gov.uk
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TOWN AND COUNTRY PLANNING(GENERAL DEVELOPMENT PROCEDURE) (AMENDMENT) ORDE
Schedule 2 Part 24

Application Ref: 72762/APP/2016/3633

SCHEDULE OF PLANS

Block Plan (1:500) - received 11 Oct 2016
ST4467 Received 13-03-2017 - received 13 Mar 2017

pdeccsoreq Page 4 of 4



Telephone Kiosk O/S 61 Station Road, Haye
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TILLINGDON

LONDON

TOWN AND COUNTRY PLANNINGACT 1990 (AS AMENDED)

TOWN AND COUNTRY PLANNING(CONTROL OF ADVERTISEMENTS)
REGULATIONS 2007

GRANT OF CONSENT TO DISPLAY AN ADVERTISEMENT

Matthew Coe Application Ref: 72762/ADV/2017/72
New World Payphones

33 Golden Square

London

W1F 9JT

The Council of the London Borough of Hillingdon as the Local Planning Authority
within the meaning of the above Act and Regulations GRANTS consent to display the
following:-

Description of advertisement(s):
LED Screen mounted in stainless steel telephone kiosk.

Location of advertisement(s): Pavement Fronting 44 Station Road, Station Road

Hayes,
Date of application: 04 October 2017
Drawing/plan Numbers: See attached schedule for details

Consent is given subject to the conditions listed on the attached schedule:-
Lures /Z@ o

Signed: CQa

Head of Planning and Enforcement

Date: 29 November 2017

NOTES: (i) Please also see the informatives included in the schedule of conditions.

(i) Your attention is drawn to the attached sheet which sets out the rights of
applicants who are aggrieved by the decision of the Local Planning Authority.
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TOWN AND COUNTRY PLANNINGACT 1990 (AS AMENDED)

TOWN AND COUNTRY PLANNING(CONTROL OF ADVERTISEMENTS)
REGULATIONS 2007

GRANT OF CONSENT TO DISPLAY AN ADVERTISEMENT
Application Ref: 72762/ADV/2017/72

SCHEDULE OF CONDITIONS

-i) No advertisement is to be displayed without the permission of the owner of the site

or any other person with an interest in the site entitled to grant permission.
i) No advertisement shall be sited or displayed so as to:-

(a) Endanger persons using any highway, railway, waterway, dock, harbour or
aerodrome (civil or military);

(b) Obscure, or hinder the ready interpretation of, any traffic sign, railway signal or
aid to navigation by water or air or;

(c ) Hinder the operation of any device used for the purpose of security or
surveillance or for measuring the speed of any vehicle.

iii) Any advertisement displayed, and any site used for the display of advertisements,
shall be maintained in a condition that does not impair the visual amenity of the site.

iv) Any structure or hoarding erected or used principally for the purpose of displaying
advertisements shall be maintained in a condition that does not endanger the public.

v) Where an advertisement is required under these Regulations to be removed, the
site shall be left in a condition that does not endanger the public or impair visual
amenity.

vi) The consent hereby granted shall expire at the end of a period of five years from
the date of this consent.

REASON
These requirements are deemed to be attached by Schedule 2 of the Town and
Country Planning (Control of Advertisements) (England) Regulations 2007.

- The intensity of internal illumination of the advertisements shall not exceed 280

candelas per metre2,

REASON

To ensure that the brightness of the proposed advertisements will not have an
adverse effect on the amenities of the area and to avoid distraction to passing
motorists in accordance with Policy BE27 of the Hillingdon Unitary Development
Plan Saved Policies (September 2007).

- The illumination of the sign is to be by fixed and constant lights and not by lights

which are, or appear to be, intermittent, moving, flashing or vibrating.

REASON

In order to protect the visual amenity of the area and/or highway safety in
accordance with Policy BE27 of the Hillingdon Unitary Development Plan Saved
Policies (September 2007).

Page 2 of 5



pdecadv

Application Ref: 72762/ADV/2017/72

SCHEDULE OF CONDITIONS
INFORMATIVES

- The decision to GRANT advertisement consent has been taken having regard to all

relevant planning legislation, regulations, guidance, circulars and Council policies,
including The Human Rights Act (1998) (HRA 1998) which makes it unlawful for the
Council to act incompatibly with Convention rights, specifically Article 6 (right to a fair
hearing); Article 8 (right to respect for private and family life); Article 1 of the First
Protocol (protection of property) and Article 14 (prohibition of discrimination).

- The decision to GRANT advertisement consent has been taken having regard to the

policies and proposals in the Hillingdon Unitary Development Plan Saved Policies
(September 2007) as incorporated into the Hillingdon Local Plan (2012) set out
below, including Supplementary Planning Guidance, and to all relevant material
considerations, including The London Plan - The Spatial Development Strategy for
London consolidated with alterations since 2011 (2016) and national guidance.

END OF SCHEDULE

Address:

Residents Services
London Borough of Hillingdon
3 North Civic Centre, High Street, Uxbridge UB8 1UW
Tel: 01895 250230
www.hillingdon.gov.uk
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TOWN AND COUNTRY PLANNINGACT 1990 (AS AMENDED)

TOWN AND COUNTRY PLANNING(CONTROL OF ADVERTISEMENTS)
REGULATIONS 2007

GRANT OF CONSENT TO DISPLAY AN ADVERTISEMENT

Application Ref: 72762/ADV/2017/72

pdecadv

SCHEDULE OF PLANS

(Elev/30) - received 04 Oct 0017

Specification Document - received 18 Jul 0017
Proposed Block - received 07 Jul 0017

Site Photos - received 16 Jun 0017

New World Payphones - received 16 Jun 0017

Location Plan - received 16 Jun 0017
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ADVERTISEMENT APPEALS

Notes for guidance about Appeal Procedures in England

The right to appeal.
1. You have a right to appeal against the Local Planning Authority's
a) Refusal of consent for an advertisement;
b) Grant of consent for an advertisement subject to a condition with which you are dissatisfied;

¢) Failure to issue a decision on an application within a specified time(i.e. 8 weeks from the date
the application is formally acknowledged or such longer period you may have agreed in writing
the Council); provided the Council have not given you notice that they have declined to determine
you application under the provisions of Section 70A for the Town and Country Planning Act 1990, or

d) 'Discontinuance notice' requiring you to remove an advertisement, or stop using an
advertisement site.

The appeal is made to the Department of Communities and Local Government (DCLG), and the appeal
procedure is very similar to the procedure for a planning appeal to the Secretary of State.

Appeal procedure

From the outset of an appeal you should give precise grounds of appeal. This enables the Local Planning
Authority in their written statement to answer the relevant points and thus avoid unnecessary delays. You will be
given the opportunity to respond to their representations.

The available appeal procedure is:

By written representations, which you and the Local Planning Authority make, followed by (i) an
unaccompanied site inspection of the appeal site; or (i) no site inspection, with consideration of
photographs of the appeal site, provided you and the Local Planning Authority both agree in
advance to this arrangement.

The address for the advertisement appeals and appeal forms.

All advertisement appeals in England have to be submitted to the office of the Department of Communities and
Local government (DCLG), within 8 weeks of the receipt of the Local Planning Authority's decision against which
you are appealing. To appeal you should complete the official appeal form. Please read the notes carefully
before completing the form. The forms can be obtained from the Planning Inspectorate, 3/17 Eagle Wing,
Temple Quay House 2 The Square, Temple Quay, Bristol, BS1 6PN (Tel 0117-372-8607). Appeal forms can be
downloaded from the Planning Inspectorate's website at http://www.planning-inspectorate.gov.uk

Page 50f 5



NEW WORLD PAYPHONES

pavement
The Money Shop
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cable cover
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« Proposed replacement Telephone Kiosk incorporating integrated digital advertisement display panel

Site:

Telephone Kiosk outside

Title:
44 Station Road, Hayes UB3 4BG

Date: Dwg. No: Scale: 1:100@A4
Site Plan 5 July 2017 PY3164/001 om
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Local Plan Part 2 - Development Management Policies
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